


























OFFLINE IMPACT INDICATORS
FOR DOCUMENTARY FILM
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Media impact: How the media responded to the film

AWARENESS ) * Coverage appeared

ATTITUDE ) * Coverage changed

* Coverage increased

Amplified the film’s message

Collaborated with filmmaker or related organizations
Discovered and shared information

Engaged in a legal/political process (civic engagement)
Received award

Changed the larger media agenda

BEHAVIOR 29

Example: No Fire Zone
Synopsis

No Fire Zone outlines the final months of the 26-year Sri Lankan civil
war during which between 40,000 and 70,000 civilians were brutally
killed. The film uses powerful testimonies and video evidence to show |
how the government committed war crimes through systematically X
targeting and torturing thousands of its civilians.

Campaign Goals

The film sought to bring worldwide attention to war crimes and crimes N O F] I : Z O N E

against humanity committed during the 26-year Sri Lankan civil war THE KILLING FIEI DS ( SR NKA
and to make the government accountable for its actions. ;

Evidence of Media Impact
e The No Fire Zone team used a strategy of generating media publicity about the film to drive their campaign. Screenings, media and
advocacy campaigns made the front pages and primetime television with over 150 major news stories and dozens of interviews during

the week following the film's February 2013 launch.

e The hashtag #NoFireZone was used extensively and at one point during the UK's Channel 4 airing, the hashtag trended at no.1 in the
UK.

e The media campaign was supported by continuous journalistic coverage on the part of the flmmakers, who continually updated the
story and provided further insights and revelations at critical points in the campaign.

For more information No Fire Zone's widespread impact, read the Britdoc Impact Awards report.

Email questions and comments to media.impact@usc.edu.
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